Pop Quiz!

1. How many internet users in Puget Sound?

2. How many people using their phone for
internet in Puget Sound?

Bonnie Loshbaugh, People For Puget Sound
i Rae McNally, Puget Sound Partnership
Twitter Suzi Wong Swint, Snohomish County

Social Media Starts Here!




(Mobile) internet use in Puget Sound

1. 3,707,400x0.857= 3,1//,241

Puget Sound Population 1 % WA internet use 12 Puget Sound internet users

2. 3,707,400x0.93x0.36= 1,241,237/

Puget Sound Population 11 % US cell % Mobile web

. Puget Sound mobile internet users
phone use [3] browsing [4]

[1] http://psrc.org/assets/2782/PSTrendD3.pdf

[2] http://www.internetworldstats.com/unitedstates.htm

[3] http://www.ctia.org/advocacy/research/index.cfm/AID/10323

[4] http://www.prnewswire.com/news-releases/comscore-releases-inaugural-report-the-2010-mobile-year-in-review-116157639.html



Presenter
Presentation Notes
85% of WA state is online, and 1 in 3 of those are checking the internet with their phone, like me, and are connected __all the time__.

http://psrc.org/assets/2782/PSTrendD3.pdf
http://www.internetworldstats.com/unitedstates.htm
http://www.ctia.org/advocacy/research/index.cfm/AID/10323
http://www.prnewswire.com/news-releases/comscore-releases-inaugural-report-the-2010-mobile-year-in-review-116157639.html

Welcome to the future!

It’s full of gadgets...




Social media gadgets
and widgets
and apps

and....
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http://www.theconversationprism.com/
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Feeling
overwhelmed?
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Streams

s I
TWWEET

~ ABOUT US

)l

*\;

http://www.smashingmagazine.com/2009/01/12/tools-icons-horror-icons-and-twi itter-icons/

e Twitter is the main
“stream” in social
media

e Facebook, LinkedIn
and many other social
media platforms have
adopted more
streamlike qualities
following Twitter’s
success.

http://www.theconversationprism.com/
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It’s only as complicated
as you want it to be.




A few users are providing most of the activity

1000+ followers, 58% of all
tweets

Less than 500
followers,
less than 500
tweets

4 80% t
/ S RN RS -

http://www.sysomos.com/insidetwitter/twitter-stats-2010/



Quick Twitter Facts

e Five years old this week
— Launched March 21, 2006

e A billion tweets (messages) a week
460,000 new accounts daily

http://www.huffingtonpost.com/2011/03/14/twitter-user-statistics_n_835581.html
http://blog.twitter.com/2011/03/numbers.html
http://www.sysomos.com/insidetwitter/twitter-stats-2010/
http://www.zeusbox.com/typo_twitter_bird_wallpapers_17469-wallpapers.html



What we’re learning today

Following

Retweeting a message

Tweeting original content

Storming the Sound Twitter list.
Hash tags & other Terminology
Personal verse Professional accounts
Connection through applications






Questions?

e Rae McNally, Puget Sound Partnership
— rae.mcnally@psp.wa.gov
— @PSPartnership, @PSStartsHere, @RaeMcNally
e Suzi Wong Swint, Snohomish County
— s.swint@co.snohomish.wa.us
— @ConwaySuz
e Bonnie Loshbaugh, People For Puget Sound
— bloshb@pugetsound.org
— @pugetpeople, @alaskalainen



mailto:rae.mcnally@psp.wa.gov
mailto:bloshb@pugetsound.org
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